
Logo Usage and Style Guide



The Brand Mark Lockup is composed of three elements: 
A Koch Foods chicken icon, trademark and Koch Foods logotype. 

The Koch Foods brand can be represented in two different ways: 
a Brand Mark Lockup and a Brand Mark Logotype.

Clear Space: “X” indicates the minimum amount of 
clear space that surrounds the logo. This space should 
not be encroached upon by any graphic elements, such 
as type or co-branded logos. The “X” area also defines 
the minimum distance that the logo should be 
positioned from the edge of a page.

The Brand Mark Logotype is composed of two elements: 
A Koch Foods logotype and trademark. 
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Chicken Icon (Do not alter in any way)

Trademark Logotype 

Trademark

Logotype 

Logo Color Palette 
Blue
C100 M70 Y9 K0
PMS 2935 C
R0 G91 B159
Web Safe #005A9F

Yellow
C0 M6 Y100 K0
PMS Yellow C
R225 G229 B0
Web Safe #FFE400

Red
C0 M91 Y79 K0
PMS Red 032 C
R239 G62 B62
Web Safe #EE3D3E

Black
C0 M0 Y0 K100
PMS Black C
R0 G0 B0
Web Safe #000000

“X” width of letter “K” is used for
horizontal AND vertical clear space.

X=Minimum clear space (width of letter “K”)

XX

X=Minimum clear space (width of letter “K”)

X=Minimum clear space (width of letter “K”)

XX

X=Minimum clear space (width of letter “K”)

X

Minimum Size: Smaller usage of the logo 
risks obscuring its legibility. Make sure the 
chicken icon and logotype are always 
clearly legible. Keep Logotype font size 
NO SMALLER than 24pt. 

The Brand Mark Lockup uses only these 
colors for applicable print, web and video 
media. Use of Grayscale / Black & White 
versions of Brand Mark Lockup are 
acceptable. 

1

Grayscale

Black & White



Koch Foods Logos for Dark Backgrounds:
A reversed logotype version of the Brand Mark Lockup and 
Brand Mark Logotype is to be used to maintain legibility 
on dark backrounds.

Other Brand Mark Logotype Usage: 
Here are two examples of a lockup format with other 
logos in the Koch Foods family of brands.
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Full Color version

1 Color version

1 Color version



Koch Foods Logos WHAT NOT TO DO: 
The integrity of the logo must be maintained at all times. Any modifications 
to the logo will create inconsistencies and confusion in brand communications. 
The logo must not be altered or re-created. Some examples of WHAT NOT TO DO 
are shown below.
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DO NOT MOVE OR ALTER ELEMENTS 

DO NOT STRETCH, CONDENSE OR SCALE  
DO NOT ADD ANY EFFECTS 

DO NOT ALTER TYPE FONT OF LOGOTYPE  DO NOT CHANGE THE OPACITY  

DO NOT USE TAGLINE
(Tagline no longer is in use)

DO NOT USE OLDER VERSIONS OF LOGO 

DO NOT ALTER THE COLORS  DO NOT USE BLACK LOGOTYPE VERSIONS 
ON DARK BACKGROUNDS (See page 2)




